
3/2 MBA – Year One 
Core Course Descriptions 
2018-2019 
 

 
1st Semester Core ~ total of 18.0 credit hours 

 
A509 Career Success Skills (3.0) [Greene] 
There are two overriding objectives for this course:  (1) to assist students in getting the “right” job upon graduation and 

(2) help the student to become more successful in their career.  Item one has three elements:  career awareness, self-

awareness, and how to sell yourself.  Item two requires learning how to “think like a manager” and to develop “soft skills” 

that are so important to career success.   

A514 Auditing Theory and Practice (3.0) [Schroeder] 
This course is aimed at providing the student with broad knowledge of assurance services with a focus on internal 

decision-making and external reporting. The objectives of the course are: (1) To understand the source of demand by 

managers for information quality for internal decision making - business measurement systems, information relevance, 

and information reliability; (2) To understand and apply the tools available to managers for providing improved 

information quality for internal decision making internal control practices, analytical monitoring, and detailed monitoring 

procedures; (3) To understand the tools available to managers for providing improved information quality for external 

reporting; (4) To understand the value and characteristics of management assertions, business process quality and other 

non-financial assertions. Understand and apply the tools used by assurance providers in providing attestation services 

related to external reporting.  

A540 Financial Accounting Concepts (3.0) [Hodder] 
Provides students with a thorough understanding of corporate disclosure, especially in the areas of investments, 

liabilities, and shareholders’ equity. Considerable attention is devoted to the discussion of accounting standards and 

estimates. Students are exposed to competing theories and methods of accounting and different perspectives on 

recording certain types of transactions. Students learn to evaluate outcomes reported in financial statements from the 

perspectives of management, shareholders, auditors, and other interested paI1ies in preparation for Financial Statement 

Analysis (A517). The course culminates in an integrated multidisciplinary exercise involving an industry analysis.  

F540 The Firm in the Capital Market (1.5) [Kamma] 
This course provides a rigorous introduction to corporate valuation in global competitive markets. The organizing principle 
of value-based management is used to provide answers to such questions as: What is the most appropriate notion of 
value and how is it measured? How do we use finance to fashion and evaluate corporate strategies and determine 
whether they create or destroy value? How are different valuation models related to each other? Students will also 
develop a proficiency in the technology necessary to implement this knowledge in a real-world setting. The objective is to 
provide students with cutting-edge valuation tools that are firmly rooted in sound concepts. 

 
G540 Managerial Economics (1.5) [Ridlon] 
This course focuses on concepts, tools, and applications of managerial economies of special importance and interest to 

accountants. Concepts include present value analysis, demand and consumer behavior, economic versus accounting cost 

concepts, economic value analysis, contribution margin, strategic decision analysis, market analysis, pricing strategies, 

and the role of government in economic markets. The course includes cases, problems, projects, and discussions of 

current event issues.  

 



G570 Game Theory/Business Strategy (1.5) [Ridlon] 

Good strategic thinking is both an art and a science. This course will focus on the science of strategic thinking. We will 

examine the science of strategic thinking using the tools of game theory, auction theory, and the mechanism design. The 

student will become familiar with the idea of placing himself or herself in his or her rival’s shoes in order to gain the upper 

hand in bargaining and reduce the risk associated with business ventures whenever possible. We will begin by reviewing 

some of the basic principles of game theory as a foundation for strategic thinking. We will then apply this thinking to the 

business situations one is likely to encounter. Examples include realization of gains from cooperation, the transfer of risk 

to realize efficient production, signaling information indirectly where it is cost reducing, and the avoidance of overbidding 

in a sealed bid auction. 

 

J540 Strategic Planning & Management Process (3.0) [Schlegel] 
This course addresses how firms use their resources to pursue goals and adapt to the environment.  Resources may be 

technological or managerial know-how, employees, capital, etc.  Elements of the environment are competition, 

customers, economic, political, or sociological conditions, global and domestic markets, etc.  The general manager sets 

the objective of the firm together with its stakeholders, and formulates and implements strategies to achieve competitive 

advantages in certain markets.  Strategic planning is about setting priorities for the firm and then charting a course to 

achieve these priorities.  Consequently, this class is integrative in nature, using the skills developed in other courses such 

as accounting, marketing, finance, and information systems.  

L521 Critical Thought and Practical Wisdom (1.5) [Prenkert] 

This course is designed to improve your ability to evaluate information and arguments, make rational decisions, and 

advocate and defend your judgments.  Through extensive class discussion and written exercises, you will practice the 

tools that will help you judge the quality of reasoning in any context and build strong arguments of your own.  You will 

also learn to cultivate wisdom by integrating good reasoning practices with personal experience, empathy, and ethical 

analysis.  

 

 

 

 

 

 

 

 

 

 

 

 
 



3/2 MBA – Year One 
Core Course Descriptions 
2018-2019 
 
 

2nd Semester Core ~ total of 18.0 credit hours 
 
A505 Field Study (5.0) [Campbell] 
A central element of the experiential suite of courses that comprise nearly 15% of the curriculum of the 3/2 MBA 

program.  The course is situated at the conclusion of the “core” (first year of the program) and is designed to enable 

students to apply the knowledge and skills gained in the classroom in a “real world” setting, to gain valuable experience, 

to engage in self-discovery and (perhaps) travel and explore new cultures.  The course involves a 5-week (minimum) 

unpaid internship with a “host organization”.  Assignments may be within the US or outside of the US though no student 

will be assigned outside the US without his/her consent. 

A517 Financial Analysis & Firm Valuation (1.5) [Cook] 
The course will begin by establishing a framework for thinking about economic value added from a finance perspective 

(i.e. The job of senior management is to deliver a return to shareholders greater than the market-required rate of return 

given the risk associated with their investments. Students will learn the McKinsey framework for improving economic 

value added through external restructuring, internal restructuring and financial engineering. The course will then move to 

the development of a business analysis model leading to a financial analysis model. Students will learn and apply basic 

tools of financial analysis such as profit and risk analysis and asset utilization analysis, using traditional techniques such as 

ratio analysis, decomposition of return on equity, and decomposition of return on assets. From there, the course will 

move to balance sheet analysis and cash flow analysis with an emphasis on special problems such as off-balance sheet 

financing techniques, shortcomings in current accounting for research and development costs and their impact on firm 

value. This will lead to discussion of the adversarial environment of financial reporting and more on quality of earnings. 

Student will then learn to project financial information and perform competitor analysis. Finally, students will learn to 

value market capitalization using basic valuation techniques such as discounted case flow analysis, earnings-per-share, 

book to market and various cash-flow and earnings-based multiples. 

A519 Integrative Capstone Simulation (1.0) [Callahan] 
A multi-disciplinary business simulation involving the integration of all components of the integrated core. All faculty in 

the integrated core participate as a team in assisting students to run a business simulation in which student teams 

function as firm management. The simulation covers four quarters. Teams develop marketing, operations, financial and 

information systems plans for their divisions. Financial statements produced by each division are audited by student audit 

teams. Student teams make decisions about product strategy, manufacturing and capital investment while competing for 

corporate resources. Quarterly results for each division are presented to a corporate board consisting of the integrated 

core faculty.  

A582 International Financial Reporting Standards (IFRS) (1.5) [Campbell] 
International Financial Reporting Standards (IFRS) seem to be the forthcoming global standard for financial reporting; in 

fact, authors have argued that the move to ‘convergence’ is in actuality a move to ‘conversion’ from US GAAP to IFRS. This 

course offers a perspective on the institutional aspects as well as selected specific reporting standards as they converge or 

convert. The final session will be dedicated to “Whither IFRS?” in a moderated debate between student groups assigned 

to argue for/against such a convergence in specific elements/standards/issues. NOTE: This class is a one-week intensive 

course- Monday through 1pm Saturday. Your spring break begins after IFRS class concludes. No flights out until 3pm 

minimum. 

 



G593 International Monetary Systems & Hedging (1.5) [Marchionne] 
The purpose of this module is to prepare you to understand global financial developments and economic events, to 

interpret how nations manage their money supplies, interest rates, and exchange rates, and to understand how this has 

affected financial markets in the past decade. In addition, you will explore the institutional environment of the 

international monetary system, consider methods of financing international trade and capital investments, analyze 

exchange rate and interest rate policies and efforts of international policy coordination, and discuss the need for and the 

prospect of international financial markets regulation. Four main sections: international money and foreign exchange 

markets, international banking, international monetary policy, and applications.  

K507 Introduction to Spreadsheet Modeling (1.5) [Bretthauer] 
This course will introduce students to the art and science of developing quantitative models that can be used to make 

better business decisions. We will introduce students to optimization models (including the use of genetic algorithms) 

with the Premium Excel Solver, simulation models (with the EXCEL add-in @RISK), decision tree models (with the EXCEL 

add-in PRECISION TREE), and spreadsheet sensitivity analysis (with the SOLVER TABLE and TOP RANK EXCEL add-ins). A 

major emphasis of the course will be on sensitivity analysis because that will be critical for your internship or job. 

M510 Managing the Product Offering Process (1.5) [Talbott] 
This course focuses on the practical application of marketing strategy in bringing product and service offerings to the 

consumer.  Particular emphasis will be given to linking marketing activities to financial performance.  Additionally, the 

course will examine advances in the communication technologies and their impact on all aspects of marketing strategy. 

P509 Supply Chain Operations (1.5) [Cui] 
For a firm to execute its competitive strategy successfully, its supply chain must be able to deliver on the firm’s process to 

its customers.  Therefore, it is important for all managers to have an understanding of key supply chain concepts.  With 

this in mind, the goal of this course is to introduce the main trade-offs involved in supply chain management, and the 

associated challenges and opportunities.  The course consists of three parts: (1) supply chain fundamentals, (2) challenges 

in and coordination of decentralized supply chains, and (2) emerging supply chain challenges and opportunities.  

P574 Enterprise Resource Planning-Integration (1.5) [Dennis] 
The course about Enterprise Resource Planning (ERP) concepts especially the interlink among Human Resources, 

Accounting. Sales and Distribution, and Logistics through process mapping and software systems. Customer Resource 

Planning (CRM) and Supply Chain Management issues and systems will be discussed to highlight the linkage to customers 

and suppliers. Their importance in today's business world becomes obvious when you consider that most Fortune 500 

companies follow these mapping and use one or more of the more popular systems, such as SAP, Oracle, PeopleSoft, JD 

Edwards, Siebel, I2, and Manugistics to accomplish it. These systems simply stated, ERP systems employ software that 

integrates the application programs in accounting, sales, manufacturing, and many other business functions into a 

common database. They operate in real-time, meaning that the exact status of the organization is always available. 

Further, you will gain hands-on experience with SAP R/3, the most widely used ERP system in the world. In addition, we 

will use cases and readings to understand the management and use of these concepts. To learn more about this topic. 

you will be expected to write a paper focusing on an element of integration issues.  

S507 Management of Information Technology (1.5) [Dennis] 
This course presents a series of learning modules devoted to the development of specific business and professional skills. 
Modules are devoted to skills and perspectives that are important to professionals and leaders in business, and in 
accounting in particular. Modules will be taught by accounting faculty and professionals from accounting firms and 
corporations, with a strong participation learning emphasis. Each module requires active student involvement in 
experiences and exercises that enhances self-examination and encourages the development of programs for 
improvement. Each module will include specific assessment components. 
 

For information purposes--Faculty assignments subject to change 


